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clients had newver cean > 0 EMAIL LIST GROWTH

ntroduced to the body b}.-'" 23% » Relaunch challenge funnel with a R 92% i e R

slimming freatmants I ) i i
jaal of exceedin revious .

f °F > ﬁ{jl 44X ::...Edﬂﬁtf“ F Conwvert 30% of consultations p  37% Averdage Webinar
o $1a|nan'+ I':JU-I:IUIE II"-JEI- yedr » |mpact tD Staﬁ = 'aunch o $5T1H & to dears clesed into the cliniclan's care :.:“I in Rate
which was 10,000}
Seamless F Implement changes ta 6.30% <alas S ?f:-'?at r."le'-;u'ers |~r.-;:;r.:-nd|”
cptimize the funnel and [ : J"l"!‘.:-"il..-.':"ll :IE ﬁﬂtcllj;j{!é'l.
= - ano £ inta wvi )
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reqguired to anboard mew P Couble previous launch

customers from the challenge

I'm excited about how it We've been really hoppy with the service
went. It was really seamless yvou've provided... 50 much so that we want
an ‘H;, end to continue working with you, to tap into

yvour brain on how we can run even better
than we do now.

Icowld go an gnd rave about the
amount of welght you've taken off
my shoulders as an entrepreneur...

seriously amazing!
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FUNMEL TVYPE: AUTOMATED WEBINAR

HEALTH CARE
PROVIDER

When the pandemic began,
this doctor was no longer able
to conduct live events to help

patients regain control over

their health and wellness.
Motivated to find a new way to
reach potential patients, we
developed a unigue strategy
to simulate this doctor's
live events online with an
automated webinar. The
results below demonstrate
that the live event experience
can be simulated online
and can successfully
convert patients into
clinicians’ programs.

AS SEEN OHN

LATEST UPDATE 2021

@ GOALS

Cencerate sales through autemated
webinar, with positive ROI, due o
inability 1o canduct lIve avenis

during pamdemic

Motivate viewers to register for a paid 1

an 1 consultation

Expand to nationwide care

via lTelahaalih

Convert 30% of consultations into the

clinician's care

ACHIEVED DURING PANDEMIC

=1 RESULTS

ROI:

34% Closed (Sold)

fate Care

20% Book Paid Consult

EMAIL LIST CGROWTH

ST Avarage Wabinar Optin Rate

Z5% viewers Foached Sales Call to

action ' lhr and 20 min intc

o video)

really happy with the service you've

.. S0 much so that we want to continue

w g with you, to tap into your brain on how
we can run even better than we do now.
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FUMNMNEL T¥PE: Challenge Funnel

@ soAaLs

# Relaunch challenge funnel with a
goal of exceeding previous
launch of 571K

ISDN _l pRINEE: ¢ Implement changes to

MMERCE COACH & ENTREPRENEUR optimize the funnel and

INCrease cCoOnNVersions

AL

Driven to earn extra income

P Reduce ar eliminate manual tasks
required to cnboard new
customers from the challenge

for her family, Alison pivoted

from teaching junicr high to
building 4 Multi-Million
Dollar online businesses

After achieving immense ACHIEVED DURING PANDEMIC

success, Alison found her
calling coaching others how
to succeed,. Today, Alison

1 RESULTS

mentors thousands of women
to build their own profitable

, IN 5 DAYS
online [e-comm] businesses ROI: from doors open

to doors closed

AS SEEN ON 6.30% sales
LONvers | o rate.,
Forbes {{¥Frunneiviacking” ) T
$1.27M in revenue -
Double previous launch

g

and rave about
of weight you've
my shoulders as an

entrepreneur... seriously
amazing!
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...... EL TYHFE CHALLENGE FUNNEL

SHANNON TRIPP

REGISTERED NMURSE AND EDUCATOR

As a mom of four and
pediatric ER nurse,
Shannon Tripp uses her
experience within the
walls of her home and the
hospital to educate
mothers on mastering
medical emergencies.
Shannon has been
featured on Good Morning
America, Intermountain
Healthcare, and the | Am
Mom Summit.

AS SEEM ON

Il the seats really

@ s0ALS

Successfully launch her
first funnel

35% opt-in conversion rate

80% of people that register
sign up for the Facebook

group

Gross $250,000 in revenue

ACHIEVED DURING PANDEMIC

o1 RESULTS

ROI:

T1% opt-in

conversion rate
$338,000 in revenue
90% of people that

registered signed up for
the Facebook group

our expectations...
first one, we've learned so
much and are looking forward to

our next launch

LATEST UPDATE 2021
NTEGRATOR &co

CASE STUDY @ soAaLs

FUNNEL TYDE: RED LIGHT FUNNEL . .
B Increase hiIfetime value of

existing clients.

P Bring awareness back to Red
Light treatments - This part of

DR. CORY APLIN

their practice was closed for

L *

several months sa many current

~lients had never been introduced
Dr. Cory Aplin has been to the body slimming treatments.
helping people lose
. F $20,000+ (Double last yvear, which
weight for over a o

decade, and has been
featured on ABC,
MSNBC, CBS, Fox, Bravo,
and CNN. This current
funnel focused on
promoting Dr. Aplin's
Red Light Whole Body
Contouring Treatment to

ACHIEVED DURING PANDEMIC

=1 RESULTS

help people live fuller, ROI:
nealthier lives.

Exceeded goal
AS SEEN ON by 23%

Impact to staff
= seamless - -

I

I
1
i
¥

cited about how it went. It
really seamless on our end.
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The of Alison J. Prince:
An E-Commerce Vanguard’s Evolution to Global Change-Maker

Fram the guiel hallways of public

cchool teaching to the Bustling

» THE CONFLUENCE OF VISIONARIES

world of e-commerce, Alisan J.

Prince's journay is an cdyssey al With Joel handling the technical side of thimgs, Or, Ed was able to lay

personal growth and bBusiness down a solid strategy for consistent revenue, freging him from the

goumean |Dl3-'l'_-.-', cshe stands as a .
Warld Changer and successiul H

g-commarce caach with four

constant firefighting. Cwer the yvears, Joel's expert handling of the
operational aspects aof Dr. Ed's online ventures allowed ham Lo FTacus
an what he did Best - innavating, creating, and caennecting with his

'~
=
'~
=

multi-million dollar businesses to audience, Togethear, they refined Dr. Ed's sales funnels and marketing

automation. Joel's integrative services provided the necessary support

heéer name. ¥oi, berneath Per

accomplishments lay challengaes to scale Dr. Ed's businesses.
Cperational issues ware hampering
her full potential. Alison, driven by

a mission far beyond manetary

cyCccass, yearned to ascend to a

new level aof influence. This

yearning was met whaen she

collaborated with Joel Lawis, a

funnel strategy expert renocwned

Far revitalizing businscsas glabally

nd his team, armed with thealr expertise In funnel strafl
1 Inta Alisan's busines nario. In less than t
v resurrected threge af her Braken funnals but alse pluggsd thea
leaks in her caore offer automated webinar funnel, They optimized her
funnels to ensure a consistent 4.0X ROI, a target that was previou:
unmet. The success was rapid and palpable - within the first seven
days, they had generated an additional $320K for Alison naess, and

Rer Incama doubled 117 the Toallaw Fic) Mt

CHAPTER 3

Threughout their callaboaration, Joel's team helped Alison launch a
variety of funnels, including a Live Event Funnel, Challenge Funne
Live Webinar Funnel, Free+S5hipping xk Funmnel, and various versions
of the Autoamated Weabinar Funnel. Each funnel was maticulausly
geslghned and aptimized, ensuring that Alison's revenue streams weara

diversified and P fitable,

>> COORDINATION AND CONSISTENCY

But Joel's contribution o Alison's business wasn't confined to fixing
Broken funnels and designing new ones. He collaborated with various
members of har team - from the axecutlive admin ta the Faceboaok
team, and even her website developer - to ensure consistency and
forward momentum, Joel's coordinator rale ensured everyone was on

Che same page and thal improevements weare continually implamentad,
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CHAPTER S

}} H REVOLUTIOMNIZED BUSIMESS ANMD UMPRECEDENMTED GROWTH

The remarkable transformation that Alison™s business underwent
under Joel's guidance was nothing short of a business miracle. Hei
revenus skyvrocketed, and her operations streamlined., She even earned
the prestigicus 2cecx award for raking in over 310 millien through

a single Tunnel,

3 FROM ENTREPRENEUR

can propel a s

1ggering heights

"Waorking with Joel and his team moved my business

forward by months in just a matter of days. The level of
organization and attention to detail was unprecedented,
taking the weight off my shoulders and allowing me to
focus on what | do best, | canm confidently say, working
with Integrator and Co, has been the best decision
for my business.”

- Alison J. Prince

Alison's story serves as a
beacon of inspiration for
entrepreneurs looking to
elavate their businesses.

Joel and his team at
Integrator and Co. stand
ready to help you automate
and simplify processes,
increase revenue, and reach
your goals.

r what stage of
rld

reach new heights.

Click the button below to book a
with us today.

-Commarce Champion: Alisan 1. Prince's Prafitable

Fartnarship with Intagrator and Co,”

Milllon-Dollar Funnals: How Alisan 1. Princa TransTarmed her

orca Emplre

The A&lison J. Prince Turparaund: Boasting Business and Impacting Lives

with Integrator and Co

Fixing Funr Ing Succass: The Stellar Journay aof Allson J. Prince

with Imtegra

Redefining E-Commerce Excallence: Alisan 1. Prince’s Prafitabla

Partpnership with Integrator and Co

Allsan

with

Lesger




CLIENT PROFILE

Alison J. Prince, once a public school T 3 g
' Working with Joel and his team moved my business forward by months in just o matter of
teacher, transformed her life to

days. The leve! of organization ond attention to detail was unprecedented, taking the weight
ned e-commerce coach and indus

leader, owning four multi-million dollar THE SOLUTION
businesses. Despite her cEss she wi

grappling with of

off my showlders and allowing me to focws on whaot | do best. | can confidently say;, working
with integrator ond Co has been the best decision for my business.”
- Alison J. Prince

Joel Louis and his team at Integrator and Co., introduced te Alison
through nutua Nt ] on, promptly delved
performance. Her primmary offer, the Q0-3100K inta acticn

maltTuncticr s and s@aled thae |« L coare offer

program, was vielding a low 1.5 RO, falling
avtamated webinar funnel, This strategic interventicon rapidly

ccessful industry

leader to a global change-maker symbolizes the immense

potential of strateqic planning, keen attention to detail, and
expert implementation. This partnership has not only boosted

— added o ali = busine within the first week and doubled
nd mMmoneta ry succeas her income in the following month
globally
Ll i i 'II.:'| PRy |l I ZAatIOM, Tha TEarm o L T B 4L
F Alison, including a Live Event Funnel, Challenge her business but also enabled her to further her mission of
impacting lives globally. Her story serves as a testament to how

r and Co. can elevate a successful business to

cions of the Automated Web
r caordinated clasely with other members of Alison's tearnr leverment.
@cutive admin, Facebol M, wWebsite developer Arganizing

waeekly team meetings to ensure unified vision and

continual progre:
eads 5

p——— P . gl T = ol . .
and revenue. She required an For more information about our methods and how we can assist your business,
conduct a holistic evaluation of her cperations, identify

the problems, and implement an effective solution. THE RESULTS

nterventions led to Al

our comprehensmve Case Study PDF or
with us today

affer funnel consistently RIitLing a

aramial ::.Il"_..' Mergased, her ::|:II:I-:| =Nk

single funnel.



NMTEGRATOR EEm

»

The fruits of their partnersh were cleagr. Or. Ed's business scaled fram
How Dr. Ed Osburn's Partnership with Joel Louis Transformed Ao Bt e Akl LU A it Al Lo deto it b B Ml
Hi’susfn'“-"d Made H"m an 'nd"ﬂq Leader deubling his ineceme, and awning vwo multi-milllen-dallar businesses, But the
transformation didn't step there. He received two Tweoe Comma Club Awards,
cignifying that the funnels loel and his team built for him had generated aver
51,000,000 each, twice, and with two campletely differeant businesses
Working with Joel

provided Dr. Ed the

Every great visionary needs an exceptional : e e L e o DR. EDS GLOWING TESTIMOMIAL FOR JOEL
integrator to turn their vision into reality. opportunity to focus on ATTESTS TO THEIR FRUITFUL COLLABORATION
For chiropractor turned online entrepreneur, ; promoting the webinars

yr. Ed Osburn, that integrator was Joel T i T e el P -

Louis. Together, they embarked on a " P r,ld be I_rl g present T_:'J f
transformative journey that saw Dr, Ed ; I"I IS ga Ul 1'_I| 1ence. T |"| = I—'1 F-—‘ Ccts F
evolved from The Legacy Builder Stage to were immediate and

The Industry Leader Stage. - o ;
substantial. Dr. Ed, who

“Before | connected with
entreprenaur, juggling everything in m

Dusing struggling to a Ip contrel, and

b S e Wl v, was earning less than feelln: whelmed. My collabaration with
gir partnership bega ; e i Joel changed everything. His mastery in

serendipitausly, back in 20716 Casiapretry d Mo ; ; nandling the technical side of my business

whan Jasl, then freshly
launching his business, Webinar
Froduclions, was scouring

[= 'sBR.T | has baa ansformative. My pnthly incoma

Stru s ||f-|-'_ Wit |"I ; 2% bean transfarm My monthly income

s gd 2 B ! { orking with him,

ImMpPo ster 5y N drom = ) e my business to

Facebook for potential clients :_'] e ne rEfltl"-d ' : . I'-T:I":IE . i : - In & 3ingle

& n ; r i had i =F e o ; webinar w

!T':f.r I-:Icllz'l::'?-:tlI |--'-. "'I:ll:ll"-l' 'J'l-l'jt , o '-'-_l edr , and that was ju:

_I g ity P o - TR i e . i . nto bulld twa multl-mil

reached gut to hiim with a I [ ‘-.j [ r_'_. .-_] 'I- ICI' n h = WA a5 .:_] 1 L I"‘I & — TS S a that truly

propositien - to handle the e el [ e P : S i
r|'t-]|'-'|t trr:lc.lﬁ hanging. If : ...-|.Ill.r|

technical aspect af the webinars N urgea

while Dr. Ed focused on — = 5 incredible work has been a
delivering valuable content. : 1 , : r-changer for me and my family, and I'm

Crr. Ed, wha was already fealing e = cnd grateful for finding him and
overwhelmed doing everything is program.”

himself and struggling to scale
his Business, responded almasi
instantly, intrigued

Dr. Ed Osburn, Chiropractor

With Joel handling the technical side of things, it
urned Online Entreprenaudr

Cr. Ed was able to lay down a solid strategy Tor consistent
revenrue, freeing him fram the constant firefighting. Over
the yvears, Joel's expert handling aof the aoperatianal
aspects of Or, Ed's online ventures allowead him to focus
on what he did best - innovating, creating, and
connecting with his audience. Taogether, they refined

Or. Ed's sales fTunnels and marketing autematicn. Jaal's
ntegratlive services provided the necessary support Lo
srale Dr. Ed's businessas,




Dr. Ed is not just an Industry Leader now; he is on his path
to becoming a World Changer.

His annual revenue goal is set to In addition to Dr. Ed's remarkable transformation, Integrator
$10M & bigger. He's ready to level up and Co. have helped numerous clients achieve

his brand, and Joel and his team are outstanding results:

right behind him to optimize his

systems and ensure no opportunity

is left on the table.

Dr. Ed Osburn's Journey and Success is not Unigque. Other
Clients Also Experience Incredible Results:

Today, while Dr. Ed is no longer a
client, the impact of their
collaboration resonates. Thanks to
Joel's expertise, Dr. Ed was able to
scale his businesses, increase his
revenue, and create a profound and
far-reaching impact on /
his audience.

Connect with Joel and his team if you're ready to transform your business
like Dr. Ed. They're ready to turn your vision into a reality and help you scale
from a Legacy Builder to an Industry Leader, and beyond




Transforming Chef Alina's Gluten-Free Baking Business: ‘
Accelerating Growth with Scalable Systems and Automations

_EFIEI{E ROUND

Chef Alina 15 a highly skilled and exparienced pro

a talented and experienced gluten-Tree
baker, was seeking ways 1o scale ner &

. L . = o = ;
bButinezse armd maximize her impact in ! feszional with over 2 ':" YearlrsS inthe culinary
Lhe industey, With a Carear spanning P i

' . ' 4 4 ndustry. She is p
ovar 50 years, she nad zuilt a solid ¥
reputation but nesded help growing her J . 1 — gluten-free baking and ha edicated hear career

grmail st and membarship ta creating innovative and delicious recipes
cubscriptioms. That's when our company
stepped in 1o pravide Par with thae

suppart and strategies she nesded L b She has a strang graline prasancae. with aver

. NTEGRATOR HEm

Chef Alina's case is a prime example of : . 54K members in her Private Fa

a Legacy Builder im the Srow STacea,
sameands with extensive experience bul d ’ T 1 PO, an o has been featured in numercus publi
struggling to scale their business in the J il cations and television s s, including Food Net

orling world,

work's Chopped, Cupcake Wars, Beat Bobby
Flay, Re-Wrapped, and Sweet Genius.

N
A

Her online business jets moms, homemakers,
and retirees who are seeking te improve their glu
ten-free baking skills. Despite her vast knowle
FE Private Group size, and years of experience
Cheaef Alina had not bean able to scals

and achieve the level of financial success she

desired. She was facing challenges in growing

yme stagnant at roughly 7,000 em
subscribers and 100 monthly
members.

CHALLENGES

Before working with our company, Chef Alina felt over-
whelmed by the challenges she faced in scaling her
business. Despite her passion for gluten-free baking and
her strong following, she felt frustrated by her inability
to generate maore revenue and reach a wider audience,
As she watched her peers thrive anline, she knew she
needed expert guidance to help her business flourish.

After partnering with our company, F
yn f pe fueled her dedication
to creating a thriving online business,

ORJECTIV

Grow her emaill list

Increase membership
subscriptions




SOLUTIONS

Our company devised a comprehensive strategy to address
Chef Alina's challenges, with:

-

> pesigned and built a seamless acguisition-to-activation Marketing/Sales Funnel
that effectively captured her target audience's attention, engaged them with
valuable content, and guided them toward taking action. This funnel played a
critical role in growing Chef Alina's email list and increasing her

membership subscriptions.

» Created backend offer funnels specifically designed to pitch relevant products
and services to her growing email list subscribers {i.e. warm audience). These
targeted funnels allowed Chef alina to capitalize on the trust she had

built with her audience, driving sales and boosting revenue.

» By integrating the Hello Bar app into Chef Alina's website, we were able to
divert 5 to 35% of her website traffic, depending on the promotion,
directly to the relevant funnels. This removed distractions and provided a more
focused call to action for her potential customers, resulting in higher

conversion rates.

»  Built a Shop page featuring Chef Alina's top B products, streamlining the
purchasing process for her customers. This focused approach increased sales
By 100%, making it easier for customers to find and purchase the products they

were most interested in.

QUR COMPANY 'S EXPERTISE IN CREATING SCALABLE SYSTEMS AND
AUTOMATIONS, COUPLEL WITH QUK DEEFRP UNDEKRSTANDING OF THE UNIQUE
NEEDS OF CLIENTS LIKE CHEF ALINA, ENABLED US TO DEVELOP
HIGHLY EFFECTIVE, CUSTOMIZED STRATEGIES THAT DELIVERED
REMARKABLE RESULTS.

=g

r’/}‘_*

. 16,995 (2432% increase
Email list growth I

from 7,000)

RESULTS AND ROI
Our tailored solutions

Membership 296 (296% increase

: subscribers | from 100)
delivered substar

results for Chef Alina's

business within a il asie e $14£2.192

ot i e o1 since implementation
campaign

timeframe
rojected Monthly

Racurring Bevenue

~$16,000

ROI CALCULATION

INITIAL ROI (NOT CONSIDERING MRR): ROI CONSIDERING MRR FOR 12
MONTHS:

Ad Spend:;

$22,332.24 Membership Subscriptions:
296 new subscribers

Net Profit:

$119,859.76 Price per Membership:
$40/month for 12 months

RO

837% (For every dollar spent on ads, otal Projected Revenue from

she gained a return of $5.37) Membership Subscriptions:
$142,080

Total Revenue (including MRR]:
$284,272

ROI:
These projections are 1,173% (11.Y3 times the initial
estimates and can be influenced by ad spend)
factors such as market conditions,
competition, and custamer behavior.



THE NEXT 12-MONTHS GROWTH PROJECTIONS
(ASSUMING SIMILAR GROWTH RATES):

EMAIL LIST MEMBERZHIP TOTAL SALES
GROWTH SUBSCRIBERS GROWTH PROJECTION

Chef Alina's success story demonstrates the power of
iImplementing scalable systems and automations to grow a

business. By partnering with our company, Chef Alina was able

to break through her limitations and achieve her goals,
transforming her business and reaching her target

These projections assume that Chef Alina will continue te have the same level of EUﬂiE“CE‘- Our tailored solutions and StratEQiES Can hE|[:]
sdccess With her marketing strategies and that there won't be significant changes in

her industry or target audience

businesses at any stage, from Legacy Builders like Chef Alina in
the Grow Stage to Industry Leaders in the Scale Stage and
World Changers in the Optimize Stage, reach their full

potential and make a lasting impact in their industries.

&é

'Working with Integrator and Co. has been a game-changer for my
business. Their expertise in scalable systems and automations not only
.r'IE'I[J-E'E me reach Mmore customers I'_'!IJL ..-.II'.-hl'_'- made '.Jl'lrllr'lg r'u-’ CusiIness
much more manageable. | finally feel like I'm aon the path to achieving
the success |'ve always dreamed of1." .
Ready to experience the

-CHEF ALINA EISENHAUER for your

own business?

Contact us today to schedule a free consultation, and let
us help vou unlock your business's full potential.

HNTEGRATORAMDCO.COM |508)217-6737 Exec.adm in@integratorandc o oo m
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CASE STUDIES | E-COMM BUSINESS

ENTREPRENEURS AND LOCAL BUSINESSES
COACHES, AUTHORS, ECOMMERCE, DOCTORS, AGENCY OWNERS
. T GROW YOUR LIST, BUILD YOUR TRIBE,

MAKE MORE MONEY..
STEM CELL, LIVE EVENTS,

LEAD GENERATION,

SUPPLEMENTS, S _

WEBINARS, QUIZZES, ¥ e $98,898.69 £ $58,769.04

- R

1 week [ $30,245
WHAT?77

VIDEO SERIES, S R -

DOCUMENTARIES, o~ gy . . We came onboard...
FREE + SHIPPING, ! s '

HIGH TICKET, : .

LIST GROWTH N Vi~ R | T I

. . . . -
SL.34K $10.71K $56.50K 51.109M
.'h_ _J

= ST Look at this growth!




IMPACT €
LONTRIBUTION

“wisl could go on and rave about the amount
of weight you've taken off my shoulders as
dn enttaprenaur.“

IMPACT £
CONTRIBUTION

IMPACT € o
CONTRIBUTION

“.ul honestly feel like you've moved us
forward by & months just in the last 30 days!
Seriously amazing!!"”

One THE most incredible funnels | have ever created,

Tha Men of Iren Decumeantary funneal releases tomorrow

Boom!!
Thanks Joel Louis for your MAD Click Funnels skillz

JULY 15

o “loel is a master at what he does, Since
starting, my menthly inceme has deubled!
| did 33,000 in sales... Wow!®
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AUTOMATED WEBINAR FUNNEL

FROM 0.7% C(:!ilil‘h!'ERS'Il!i.)r | TO 3.4%

B CRRE ATRAGE CAKT WALl

IMPACT €&
CONTRIBUTION

LIVE EVENT SOLD OUT IN LESS THAN 48HRS

$23.03 $33.525.00

Dr. Charles Francis

i “We were able to put together a
i webinar with Joel in under 10 days,
pack the lines and earn $

~yh
L]



No Ads.. Cold List 181 Contacts..
11 BDay Pramoation Ending Tadaw!

Multi-Level Marketing

47.8% LEAD MAGNET OPT-IN — v e e S
5% TAKE RATE FOR TRIPWIRE $50.15 $12087.00 >  $0.00
8% TAKE RATE FOR OTO i bbbl —

31% CHALLENGE OPT-IN

14,683 LIST GROWTH < 30 DAYS




CASE STUDY - FUNNEL

IMPACT &
CONTRIBUTION

NO ADS

THYROID FUNNEL

Organic Traffic Diverted
From Clients Website

Lkl L LAY £ i 4E8% opt-in

$3.37 $24104.00 ©  $37.90 Ed- | wanted to thank you for helping guide me so far. The
2,496 list growth contacts and people you have working for you are great and
they are super helpful. |1 might be a bit dense on some
i T nm

Syt - W ComMTalTS
636 copies of book
sold

39% order bump Thanks for this. Believe it or not...you are way ahead of the
SRl L, curve and on your way to crushing online content and digital
" products/services. Thanks for believing in us!

18% OTO1 sales
conversion

17% OTO2 sales
conversion



AUTOIMMUNE QUIZ FUNNEL BACK PAIN - STEM CELL

STEM CELL

FILTERED
42% who started | BACK PAIN - STEM CELL (NAME, EMAIL & PHONE NUMBER)
. the quiz i T z
- S— completed it and
T Db Dne 7 - !
provided (email)
= Gotin Crobes information
= Ot 8 FILTERED

& Cutin M5 . (MAME, EMAIL & PHONE NUMBER)
b Ot L Z5% of those

watched
St Otha HutﬂmHtEd M STATS B CoNTRITS & SETTN
webinar and ther - -
provided (name,
email and phone
#) information in
order to be
contacted

] r (3] 4 STATS o CONTRCTS O STTTRGS
B Mo-Giz Page Dtenie

5 Salm Page Crobas

5 Sabes Page BA

% Sl Page ME
5 ek Page Lupui

& Sl Page Othid

B Thank ‘fous
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e STATS & CONTACTS O SETTIMNG F I LT E R E D
(NAME, EMAIL & PHONE NUMBER)

Funned Updates

COPD QLIZ - IM [ STATS & CONTACTS O SETTINGE

¥ = Optin

B Thark You

Clickpap

G Popup Thank You = COPD Guiz

= COPD Results
i Thank Yoo - COPD

L I ST 'G R Q WT H & Not Accepting Smakers

= Emall Opt-in Thank You

UNSUBSCRIBERS

0
LIST GROWTH

UNSUBSCRIBERS

0




IMPACT €&
CONTRIBUTION

SCHEDULE
FREE 260 MINUTE
STRATEGY CALL

me and MY business
G '

Julie 18 minutes ago

@joellouis Have | told you lately how fantastic you are? Thank you for this!

Like - Reply - 3h

Q=R

i & &
-

" Alison 1:41 PM

. ; @joellouis where have you been all of our lives!?! This is so good!"!!! Thank you. YES!
Implement it!

W Tricia Robinow 11:41 Am
P4 @joellouis @calexis_admin @ap.delmastro @melinda @I want you all to know how
much | really really love the 5 day video plus worksheet piece. | just love it!!

TEXT: “YES + NAME"
TO 516-435-6432

LT
-

INTEGRATOR Eco!




